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Abstract

In the process of enterprise development, marketing plays a pivotal role, is to reflect an enterprise production and development of
the main means, but also the key to bring economic benefits for customers and partners. Therefore, enterprises should adjust their
marketing strategies timely according to the changes of the market, so as to enhance their competitiveness in the market.
Marketing is the main tool to promote the development of enterprises. Due to the constantly changing market environment, the
mode, demand and method of marketing should be constantly innovated to meet the development needs of enterprises. Big data is
a major trend in today's social development, which has caused a huge impact on social life. Therefore, the marketing of the
company should deeply study the work under the big data environment, recognize the job opportunities and challenges under the
big data environment, determine the effective marketing direction, and then promote the company's marketing strategy planning, to
lay a solid foundation for the company's development. This paper briefly describes the big data society background, in-depth
analysis of the application of big data on the impact of the company's operation, from four perspectives of market research, product
development, brand communication and customer relations, to discuss the company's future development opportunities and
challenges. This paper discusses how to use big data to improve the marketing efficiency of enterprises.
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