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Abstract

Through market research, centering on the four core issues of "market environment, consumer insight, product research and brand
recognition", this paper finds out the market opportunity of CP Zhengda frozen food in Chongging, the brand recognition degree of
Chongging consumers, the target group that the brand should target. further, deep into the target group. Insight into what kind of
products consumers like, how to communicate to attract consumers, and finally let consumers buy CP fast frozen food. According
to the analysis of the questionnaire survey results, there are four problems in CP Frozen food: first, the brand influence of CP
Frozen food in Chongging is weak; Second, the price of frozen pastry food is the key factor affecting its consumption; Third,
consumers mainly buy frozen food in supermarkets; Fourth, the main focus of quick-frozen pastry products lies in the convenience
brought by quick-frozen food. In view of the above problems, two feasible suggestions are put forward: first, focus on product
publicity and channel building; second, to optimize the product, reasonable pricing as the focus.
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