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Abstract

Since the reform and opening up, with the rapid development of China's economic level, people's consumption level and consumption
concept have changed dramatically, from the previous preference of saving to the current ahead of consumption. At the same time,
the competition between banks is intensified, which makes the banking business in China also change with the change of customers.
All major banks have increased their investment in personal consumption credit. The rapid development of personal consumption
credit business not only meets people's consumption demand, but also drives domestic consumption demand and promotes the
development of China's economy. T bank is taken as the research object, combined with the actual operation of T Bank, the theory
of consumer credit is combined with the actual research work, in order to be able to study the risk in the consumer credit business
of T Bank.
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